Christmas themes - London
December 2010

a|doad a|gIpaIdul pup spupniIq a|qIpald BuldojeAsp

SISLIDUIPUDICIONSIA @




A brand that customers can
believe in.




Christmmas themes December 2010 - London

A chilly day spent reviewing the windows on display in the capital this week
clearly demonstrates the challenges of meeting the perennial need for
Christmas glitz whilst negotiating the austerity measures imposed on display
budgets.

Nevertheless there are some fine examples of how London does ‘Christmas’ so
well, bringing seasonal theatre fo the high street and quickening the step of
the early season Christmas Shoppers.

The themes this year reflect the mood of ‘tightened belts” especially with the
inventive use of paper & card materials for creating everything from Giraffes
(Muji) to Winterscapes (Smythson).

It's definitely a white Christmas this year with many stores choosing this as their
main colour scheme. For a traditional Peter Pan theme, Harrods have used
their showcase windows fo great effect and were pulling in the crowds of
amateur photographers. Whilst Fortnum & Mason have created exquisite
displays using an ‘Old Masters Theme’ displayed with sumptuous F&M fare.
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Tiffany & Co.




white & sparkle

Miss Selfridge Habitat
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Conran

Kurt Geiger



white & sparkle

Kids Space

Little White Company



snowstorm

Harvey Nichols



